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Legal Disclaimer

The Publisher has striven to be as accurate and complete as possible in the creation of this report, 

notwithstanding the fact that he does not warrant or represent at any time that the contents within 

are accurate due to the rapidly changing nature of the Internet. The Publisher will not be 

responsible for any losses or damages of any kind incurred by the reader whether directly or 

indirectly arising from the use of the information found in this report.

This report is not intended for use as a source of legal, business, accounting or financial advice. 

All readers are advised to seek services of competent professionals in legal, business, 

accounting, and finance field.

No guarantees of income are made. Reader assumes responsibility for use of information 

contained herein. The author reserves the right to make changes without notice. The Publisher 

assumes no responsibility or liability whatsoever on the behalf of the reader of this report.
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Introduction

It seems almost everyone is trying to earn money on the internet these days. Try typing 

the phrases “make money online” or “make money on the internet” into Google and see 

how many web sites such a search returns. Millions. Over a hundred million in fact. 

Open up a newspaper and you won't struggle to find internet related stories in there.

There definitely isn't a shortage of information about making money online, in fact the 

opposite is true. There are more web sites, with more being added each day, than any one 

person could read in several life times. So why do we need yet another internet money 

making guide in the form of this ebook and the accompanying audio?

That's a very good question to which I will give you a simple two word answer:

Information Overload

Go check out the search results you got in Google for “make money online”, don't worry 

I won't expect you to view the 100 million sites – just look at the Top 10 results. You will 

find they are actually detailing different ways of making money online. There are 

hundreds, maybe even thousands, of strategies for creating profitable online businesses. 

Each web site, each information source, will have a different take on it.
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One will mention the merits of blogging, another may extol the virtues of affiliate 

marketing, whilst yet another will seek to introduce you to the delights of social network 

marketing. No doubt a fourth site will have put together a strategy combining all three 

into one. Yet even this has barely scratched the surface. As I wrote on the previous page, 

it's that two word phrase again...

Information Overload

This happens to almost everyone when they start to investigate “how do I make money 

online”. That's the reason for this book – a guide that will make sense of all the different 

methods out there, explain them all in simple layman's terms so that anyone will have an 

understanding of how money is made online.

By the time you have read to the end of this ebook you will have a far, far better 

understanding of the different methods involved in creating an online business than 98% 

of all the other would-be marketers out there. This will give you a massive advantage 

over them. Internet marketing doesn't need to be complicated, unfortunately it sometimes 

seems that it has got that way.

The principles of making money online are actually quite simple and, here's the thing – 

they aren't poles apart from the principles of making money in the offline world. Creating 

a successful online web site isn't that different to creating a successful retail shop – the 

“rules” are fairly constant.
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What is different, and better for you, is that anyone, regardless of previous knowledge or 

financial circumstances can start an online business. If you wanted to open a regular 

retail store that would require a large financial investment with no guarantee of ultimate 

success.

Bear in mind also that the offline business model is getting more difficult to operate, not 

easier. Many markets are dominated by huge companies that are not easy to compete 

against. Factor in to that the high costs of rental space, the problems of hiring staff, ever 

increasing government regulations, the problems of globalization etc.

With an online business the playing field is pretty much level. Anyone can join the game.

The rules are fairly simple, as you will realize by the time you have finished this book. 

Maybe the best part is that you have a huge array of marketing tools available to you – 

many for free. These are just not available to the traditional retail store, certainly not at 

such low cost.

Once you understand the simple step by step process that is involved with creating an 

online business, your mind will go into overdrive exploring all the possibilities! So, let's 

get started!

Return to Table of Contents
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Chapter 1 – Building Your Web Site

Your web site is your visible online presence, it is your “retail store” on the internet 

“shopping mall”. Web sites can range from very simple one page sites with a single 

purpose, to huge sites with thousands of pages containing high quality flash graphics and 

other hi-tech stuff. Bigger is not always better however. 

You'll be relieved to read you don't need to spend a huge amount of money creating an all 

singing, all dancing web site to be successful online. There are three different aspects 

involved with building your web site:

1.How to create your site

2.Who will create your site

3.What type of site you should build

We will look at all three in turn, and by the end of this chapter you will have a pretty 

good idea of how your ideal site should look.

Firstly, let's consider who will create your site. There are two ways that you can go about 

this

•Create the site yourself

•Outsource site creation to a site designer
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If you already have the necessary skills in graphic and web site design then of course the 

best option is to do it yourself. However, if this is something new to you, then I would 

urge a note of caution and you should bear the following points in mind.

If you have never done this before, creating an attractive site that will sell your product is 

not that easy. At a minimum you will need a good quality HTML editor such as 

Microsoft FrontPage or Dreamweaver. To create workable graphics you will also need a 

graphics program like Adobe Photoshop Elements. For you this means not only a 

financial investment, but also what can turn out to be a steep learning curve, especially 

for the graphics programs.

You may decide to buy a book or training video showing you how to use those programs. 

This means more financial outlay, and more time spent learning how to use them. If you 

are not careful, you could quite easily find that a month has passed since you bought your 

HTML editor, your graphics program and your “Dummies Guide to....” and you still 

haven't made a start with creating your site.

So what is the answer to your conundrum?

Simply this - pay an “expert” to design and create your first site for you. Let's take a 

closer look at that.
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Outsourcing

Just that one single word – outsourcing – can be a frightening one. To many people it 

conjures up images of large multi-national companies setting up their call centers in 

places like India. Another mental image that comes to mind are those of job losses in the 

United Kingdom or United States, all due to outsourcing. All of us can probably relate a 

humorous, or annoying, tale about dealing with people at call centers in places such as 

Bangalore, with the rather unlikely 'pretend English' names of Gary or Amy.

Actually if you stop to think about it, you have almost certainly been 'outsourcing' 

various tasks all your life. Do you have your car serviced by a garage? That's 

outsourcing. Call a plumber to fix a leaking shower? Outsourcing again.

Generally people have three concerns when it comes to outsourcing:

1.Cost

2.Worry of being “ripped off”

3.Language barriers

All three of these “worries” can be easily overcome. You can have a complete web site 

designed for as little as $100-$150. That's less than the cost of a reasonable HTML editor, 

graphics program and “Dummies Guide to...” books. If you have no web design skills 

then that's a complete no-brainer.
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You can virtually eliminate the fear of being “ripped off” by a graphics and web site 

designer if you commission your work through well-known, respectable outlets. There 

are several web sites that operate in a similar way to eBay, with a feedback system, 

where freelance web designers market their services to businesses and individuals. The 

two best known sites, and those that I would recommend you use are:

www.elance.com

Rentacoder 

Have a look at those sites and you'll get a feel for how they work. Very briefly, what 

happens is you post a “project” - including your budget. After a few hours you will find 

several people will have posted an interest in undertaking your project for you, will give 

their price and time scale. Choose someone who has completed a number of projects 

already that you can view, to get an idea of their work.

The issue of the language barrier doesn't arise with the two sites above; all 

correspondence is done in English and you will usually find that the people on there have 

a very good command of the language.
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Web Design

In your first project you are not going to create a huge, complicated multi page site with 

lots of unnecessary options. We are going to keep this very simple. For your first site you 

are going to be selling a single product, and for a single product all you need is a simple 

one page site. No complicated menu or navigation bar with links to all sorts of other 

products. 

Your sales page is designed to do one thing and one thing only, to sell your single product 

from that site. The person viewing your site has only two choices – to buy or not to buy. 

Either they will read your sales page and click the order button, or they will click to leave 

your site. Keep it simple, limit their choices. 'Simple' works.

All you need is an attractive graphics template related to the product you are selling, and 

your sales message. The graphics template should contain an eye-catching header at the 

top of the page, and a similar footer graphic at the bottom. The border linking the header 

and footer should of course match these colors. Your text goes between the two.

Don't make your page too narrow or too wide. A width of about 650-800 pixels is usual. 

If you go much wider than this people with a smaller computer screen resolution will 

have difficulty reading your page, and will have to scroll from side to side. Whilst 

computer users are happy to scroll up and down, they won't scroll your page left and 

right. Instead they will just leave without buying.

  Page 12           Copyright© 2009 Antony Cecil-Wright



           MAKE 1K INMAKE 1K IN  30 DAYS!30 DAYS!  www.1k-in-30-days.com  

Another element you should also include is an optin box. This is used to collect people's 

names and email addresses. We will cover this in greater detail in a subsequent chapter 

but the reason you need this is because not everyone will buy your product the first time 

they see it. A rule of thumb in business is that on average a person needs 7 different 

points of contact with a business before they will buy from there. 

This is a fact in the “real” offline world – generally a shopper will browse a new store in 

a shopping mall 7 times before they make their first purchase. Those rules also apply to 

your online web store. The average prospective customer will not have heard of you 

before they view your site for the first time. They don't trust you and they don't trust your 

product – not yet. Your task is to build up a relationship of trust with them.

Partly your sales copy will achieve this (we'll have a look at that in the next section), but 

you must have a way of communicating with your “window shoppers”. That is done via 

the optin box. In exchange for them giving you their name and email address you will 

give them something of value, and related to the product you are selling. When I say 

'give' I of course mean for free, gratis.

This can be a short report similar to your product, it can be a related ebook or even an 

ecourse. Let's say your product is “How to catch more fish”. In that case you could offer 

your prospect a free ecourse “6 tips for creating your own flies”. You would create a 

series of 6 autoresponder emails (covered later in the book), each one containing a 

different tip for creating a fly. 
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After the third email the trust level will have increased so you can start to make brief 

reference to your main product within the email. However wait until you have sent the 

full ecourse before making a fully blown sales pitch.

Another thing you may want to add to your site is a background color or theme. The 

background is the area outside your graphics template, to the left and right of it. This is 

something you would ask your web site designer to incorporate for you as part of the 

template.
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Copywriting

Your sales copy is your sales message contained within the graphics template. These are 

the words you will use to persuade your customer to buy your product. Now copywriting 

is a subject that we cannot cover adequately in a page or two; whole books have been 

written about writing sales letters so we cannot possibly do it justice here. However there 

are various points you need to consider.

Firstly, you will need sales copy to sell your product. There is no getting away from that. 

Effectively you have two choices, possibly a third depending on what route you want to 

take:

1.Learn to write the sales copy yourself

2.Pay a copywriter to write it for you

3.Use a Private Label Rights product

In the long term the best solution is without a doubt to learn how to write your own sales 

copy. The benefits of doing this are immense – you will gain huge personal satisfaction, 

save yourself a lot of money and you may well have other marketers approach you 

asking you to write sales copy for them. Good copywriters are never short of work so this 

could open up a whole new avenue of income for you.
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However, learning to write good sales copy could take you several months. In the 

meantime frustration may set in at not being able to start selling your product. Certainly 

being able to write your own sales copy is a good long term goal to have, but it may 

conflict with your short term interests of wanting to begin earning money as quickly as 

possible.

Briefly, here are a few tips for writing good sales copy. In fact the best thing you can do 

is to read through as much of other people's sales letters as you can. You will see patterns 

and styles repeating themselves. Copy and paste a sales letter into Microsoft Word or 

Open Office and have a go at rewriting it. You will be amazed at how much you will 

learn from this simple exercise.

The best advice to bear in mind is the four letter acronym – AIDA. This stands for 

Attention, Interest, Desire, Action.

Grab their attention with the most important part of any sales page, the headline. The 

headline should contain the number one benefit of your product. A well written one will 

encourage the reader to read more. Study headlines in other people's sales letters – the 

ones that stood out for you and made you want to continue reading? The chances are that 

the headlines that affected you positively will do the same to others.

After the headline and you have their attention, you need to pique their interest. This is 

done with the first paragraph of the main body of the sales letter. Outline the problem - 

“have you too got fed up with this and wished there was a better way?”. 
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List the various problems, why they are problems and create empathy with your reader 

by using a “me too” style - “I used to have problems with A, B and C” but then “I 

discovered this.....”.

So first present the “problem”, then the “solution”. Create desire for the product, list all 

the benefits but not the features. Your reader wants to know how your product will 

benefit him or her, they don't care about a list of features. Use bullet points to make your 

list of benefits easier to read.

You will also want to have a list of testimonials – people who have bought your product 

and are happy with it. The best kind of testimonial is a “at first I was skeptical, but this 

product really works” type. Further increase desire for your product by also including 

free bonuses of related products.

Conclude with a call to action - “to qualify for these great bonuses and our great  

introductory price you must order today”, that kind of thing. Tell them exactly what they 

need to do to place their order – click the button, fill out the form, etc. 

Underneath your signature include at least two, preferably three “P.S.”. In these you 

would stress your time limited offer (if that is what it is), or reiterate the main benefits of 

your product.

The more sales letters you study, the faster you will learn.
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Now, if you don't wish to write your own sales copy, the second option is to engage a 

copywriter. Again, you will find copywriters at both Elance and Rentacoder and the same 

advice applies as given previously for web designers. 

The main difference however, is that whilst you will be able to get a fairly good web site 

created for around $150, expect to pay 5-10 times as much for just an average 

copywriter. It is a large investment to make, but it may well save you many months of 

frustration as you struggle to learn the art of copywriting.

The third option however may be a good one for you, that of using a Private Label Rights 

(PLR) product. These give you the right to sell a product someone else has created, and 

you have the right to edit the product to suit your own purpose. Generally such products 

come complete with a ready made sales letter. Again you can adapt that to your product.

PLR products are a very good compromise between writing the copy yourself and paying 

someone else a lot of money to do it for you, so it is well worth considering. 

Where can you find PLR products? I highly recommend a site belonging to Robert 

Black, a friend of mine. He has thousands of such products at some of the best online 

prices I have ever seen, and he sells them in a format you can use for both physical and 

digital products. Robert is very much geared to selling to new information marketers, his 

site is at www.bestmultimediaguides.com

Return to Table of Contents
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Chapter 2 – Creating a Product

Often when people hear the phrase “you must create a product” panic buttons are 

pressed and alarm bells are rung. Product creation in the information marketing business 

(which is the line of business you are now in!) is incredibly easy. In most cases it is just 

words on a page, presented in the correct manner. 

There is nothing difficult about putting together a product that a ready waiting market of 

consumers are eager to buy from you. Like anything else, there is a right way to do it and 

a wrong way. Once you understand the different types of products, what purpose each 

one serves, and how it fits into the overall “sales jigsaw” you'll soon be creating 

information products like a seasoned pro.

Before looking at the different types of products you can create, and why you should 

create them, we need to look at the concept of “perceived value”. Although it is a simple 

principle, understanding it correctly will go a long way towards determining your success 

in internet marketing.
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Perceived Value

The ideal outcome for you as a seller is for the buyer to feel they have received more 

value than they have paid for. After downloading an ebook about Fly Fishing  you sold 

them for $27, they should feel that they have got a bargain, and would have happily 

handed over $37 to you for the same thing. If this is the case then you have succeeded.

You have created a happy customer, which is the most important asset you could possibly 

have. A happy customer will tell their friends and family about you; they will go out of 

their way to recommend you. They will be far more receptive to your attempts to sell 

them further products, and will be more open to promoting you as an affiliate.

Perceived value depends on a number of factors. If the perceived value of a product is 

higher than the price they have paid then the equation is in your favor. You can easily 

increase the perceived value of a product by actually giving the customer more than they 

have paid for. Give them extra unannounced bonuses, not only with the product but email 

them regularly with free tips.

With the massive availability of PLR products, find one in the same niche as your 

product and send it to your customer for free. This also has a great side benefit in that it 

massively cuts down on your refund requests. One of the best ways you can increase 

perceived value is through the use of physical, as opposed to digital, products.
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Digital or Physical Products

A digital product is one that exists only in an electronic file on a computer. Examples 

include ebooks, software, graphics, audios and videos. The huge advantage of digital 

products is that they are very easy to deliver to the customer. Delivery is also easily 

automated – when someone orders your product, they pay electronically and are then 

directed to your download page where they click on a file to download it. 

The first that you know about that sale is when you receive an email telling you that you 

have received money. There was nothing for you to do, no work involved in delivering 

the product. Nice. There is nothing physical about those products in their original format; 

i.e. there is nothing you can pop into an envelope and post out to your customer.

Physical products though, have made a big comeback in the last 12 months just when 

everyone thought they had died out to be replaced totally by digital downloads. You 

might wonder how to convert a digital product into a physical one. It is remarkably 

simple.

Take a blank CD-ROM, insert it into your computer's DVD/CD Drive and just burn the 

files to that CD. Put a nice graphic label on the CD-ROM, place the CD inside a DVD 

case and use a similar graphic on that, and hey presto – you have an “instant” physical 

product. Of course having done that much there is far more you can do. 
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Add a file so that your CD-ROM automatically plays when inserted, add an interactive 

menu system, add a video of yourself thanking the customer for buying, add links to 

other products, add a cover letter....the list goes on.

You don't even have to go to all the hassle of handling the physical product yourself. 

There are firms who will automate the whole process for you: taking receipt of the 

customer's order and processing their credit card payment, producing the CD-ROM, 

without requiring a minimum order, and shipping it direct to your customer. All without 

you lifting a finger. Check out: www.kunaki.com 

Suppose there are two identical products about our favorite subject Fly Fishing. Product 

A is an ebook, delivered in a zip file, the customer unzips it and receives the ebook in 

PDF format, exactly the same as this ebook you are now reading. Product B is also an 

ebook, but has been delivered as a physical CD-ROM. The CD-ROM has a nice fishing 

graphic on it, it comes inside a DVD case with the same fishing related graphic. On 

inserting the CD-ROM into the drive it automatically opens up and there is a 'Welcome 

Menu' with various options to read the product, view other offers, and collect bonuses.

Here's a question for you – which of those two has a higher perceived value? Easy, right? 

That is why physical products are hugely important – the same ebook that sells for $17 

in digital format can happily be sold for double that or more as a physical CD-ROM. 

Don't overlook this one.
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Free Report

The concept of the free report is a relatively recent one. Two or three years ago very few 

marketers were using this extremely powerful strategy. Today you will find it is very 

much common practice. The concept is basically this – you write a short report (no more 

than 4-6 pages) about your subject and give that away for free.

The simplest way to do this is to select one or two points from your main product and 

briefly write about them. Think of it as a teaser for your main product. You are giving 

away high quality content for free, but you are not telling the whole story – you're not 

giving away all your secrets just yet. To get the full picture the reader has to buy your full 

product.

There are even web sites where you can give away your content for free. One of the 

largest is www.scribd.com . Have a look there, anyone can download any document from 

there as long as they have a registered free account. You will find it a useful resource. 

Once you have started to build up a customer list you can also give them a free brandable 

report, containing their own affiliate link to your product.

You can read more about this in Chapter 6 when we cover the viral marketing concept.
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Upsell

Here's a little known marketing secret. Do you want to know the best time to sell to your 

customer, when they will be the most receptive to your sales pitch?

The answer is just after they have bought a product from you. That might surprise you, 

but this has been proven to work time and time again. One of the best examples of this is 

the fast food industry. Have you ever been to McDonald's or Burger King, and placed 

your order only to be asked “would you like to go large for an extra $1?”. Of course you 

have, that is their standard practice and is a classic example of an upsell.

The fast food industry pioneered the art of the upsell, internet marketing has copied their 

idea. You have just placed an order with them for say $5, and you have been “upsold” for 

another $1. Imagine all the tens of thousands of McDonald's around the world. If only 

10% of people decide to “go large” for an extra fee, can you visualize what that means 

in extra revenue and profit for them? A very powerful concept.

The way the upsell works for you is that right after they have paid for their order, instead 

of sending them to a download page you either “upsell” them to a more expensive 

version of your product, or sell them another more expensive related product. You might 

for example have a set of “how to” videos showing them how to work the steps in your 

ebook. Or you could upsell them your ebook in audio format so they can listen to it in 

their car or Ipod.

Don't ignore the power of upselling!
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One Time Offers

These are similar to an upsell but, as the name suggests, you are making a unique offer 

which is only available right here, right now. Again, you would place your One Time 

Offer (OTO) right after the payment page and before the download page. Your customer 

will never be more receptive to your OTO than they are right at this moment.

You could either make your offer unique based on the price, or on the actual content. If it 

is the content that is unique, then this means that this is the only place they can buy this 

product, at any price. If they don't buy right now they will never find that product 

available again because this is the only place you are selling it.

Some OTOs are like this, but it is more common to make them price based. Therefore 

your sales pitch would be along the lines of “normally I sell this for $97, but if you order 

right now you can have it for $47”. Everyone likes to save money, the customer is 

thinking to him or herself “I'm saving $50 here, I'm sure I'll be able to use this” and 

bingo, you have made an extra sale!

There is nothing stopping you from having more than one OTO. For example the 

customer has just bought the standard version of your product for $27. In your first OTO 

you might offer your Gold version (normal price $147) for $97. If they pass on that you 

could create a second OTO with your Silver version (normal price $97) for $47. There's a 

lot of permutations you can use.

  Page 25           Copyright© 2009 Antony Cecil-Wright



           MAKE 1K INMAKE 1K IN  30 DAYS!30 DAYS!  www.1k-in-30-days.com  

Downsell

A downsell is identical to an upsell except, as the name suggests, you are selling a 

cheaper product than the one your customer has just paid for. There are several reasons 

you may prefer to use a downsell rather than an upsell. 

It may be that you have been offering an upsell to your main product, but sales of that 

upsell have been very poor. That could be down to price so, rather than not taking 

advantage of your customer's receptivity to buying more from you, you offer a downsell 

instead. Better that than no extra sales.

Maybe you don't have a more expensive product of your own to offer them just yet? 

Then you would use a downsell, as generally it is easier to create a quick cheaper “add 

on” type of product.

Just as you might use OTOs in combination you could do the same with upsells and 

downsells. After they have bought your $27 product, offer them an upsell with a $47 

product. For those that don't buy the upsell, then offer a downsell to a $17 product. All 

these extra downsells, upsells and OTOs can easily add tens of thousands of extra sales – 

that is pure profit. 

Return to Table of Contents
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Chapter 3 – Building a List

“The money is in the list” is a phrase you will hear the top marketers repeat over and 

over again. With very good reason, because your customer list is your most valuable 

asset and is probably the one thing that is unique to you and your business. 

You could create a unique product which is exclusive to you - or so you might think. But 

in time, someone will come along and copy that, maybe rewrite it a little and sell it for 

half the price.  Not so with the customer list, that is yours and yours alone.

If disaster struck and you lost all your web sites and all your products, as long as you still 

have your list of customers you can very quickly resurrect your business. So I think 

you've got the point I'm trying to make here – nothing but nothing is more important to 

your business success than your list!

Once you have a list of customers who have bought from you, you can sell to them over 

and over again. Treat your list like gold dust and it will repay you time and again.

So how do you go about building a list from scratch? Let's have a look at a few of the 

most popular free and low cost methods.
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Forums

Forums are one of the biggest growth areas of the online world during the last 5 years. 

People love to use them to get answers to questions, and to “chat” with like minded 

people. A few years ago the only forums online were the “geeky” places where all the 

computer “techie” people would hang out to discuss the merits and demerits of the latest 

version of Windows 98 or whatever.

They have come a long way since then. Now you will find several forums on every 

conceivable subject. Because they are very niche you have a ready made market of 

highly targeted potential customers. However, if you think you can just work your way 

through the forums telling everyone about your “must have great new product” you're 

going to be in for a shock. Most forums don't work like that, try to market that way and 

you'll very quickly find yourself banned not just from one forum, but blacklisted by 

others.

There are rules and etiquette that you must observe when participating in forums. Never, 

ever indulge in spamming. It won't be accepted and it doesn't work anyway. There are far 

more effective ways of forum marketing.

First of all register for an account and a user name. Then make sure you read all the rules 

and regulations for that forum. Some may allow advertising, others won't. If they allow 

classified ads, and many offer them at very low cost or even for free, then use that 

facility. Should you find that they don't have an ads section, all is not lost.
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Generally the one place where you can advertise yourself is in your signature. This is a 

line, or several lines of text, that appear underneath each post you make. You are usually 

allowed to link to your sites from within your signature file.

However, I would strongly suggest that you don't do this straight away. Take some time 

first to become known on the forum. If someone has posed a question that you can 

answer, then reply to it. Make a useful contribution, but don't ever start advertising 

yourself in your posts. After a couple of weeks have passed, add your links to your 

signature.

If you read through various threads and posts you will see patterns emerging. Every 

forum has its own unique style. Try and keep to it, don't try to be too different. If possible 

when someone starts a new thread try and get your reply in first, or as close to the top as 

you can. The closer your reply is to the original post, the more people will read it.

If you are looking through various threads to see which ones you want to contribute to, 

then avoid replying to threads that are more than 2 weeks old. That just annoys people.

Apart from making useful contributions, which will quickly get you a reputation as an 

authority on that subject; once you are established, then give away your free report. Just a 

simple link within a relevant post along the lines of “by the way I wrote a free report on 

this very subject, you might find it helpful” will suffice, and pay dividends in the long 

term.
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Blogs

Creating your own blog is a very effective way of building your customer list. Blogs are 

a very quick and useful way of creating a dynamic content site, especially if you have no 

web site design skills. The two most popular blogging platforms, both free, are 

Wordpress and Blogger:

www.blogger.com

www.wordpress.org

I personally prefer Wordpress because it has a greater flexibility and a larger variety of 

free plugins, but I suggest you have a look at both. Another reason to use blogs is that 

Google rate them very highly in their search engine rankings. This means it is far easier 

for you to reach the first page of Google for your main keyword with a blog, than with 

any other kind of site.

By driving traffic to your blog (something we'll look at in the next chapter), and by 

writing quality content in your posts you will very quickly be seen as an authority in your 

niche. You can mix content and sales pitches in your blog posts.

The way you would add customers to your list is via an optin box, as we discussed in an 

earlier chapter. Again, offer readers a reason to optin to your list by “bribing” them with a 

free item.
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Social Media

The growth in this sector has been absolutely phenomenal in the last 2 or 3 years. 

Broadly speaking, a social media site is one where people share their interests and their 

personal details with others; they actively interact with each other. The first one to really 

take off was Myspace. Initially targeted at teenagers looking to chat and share 

fashion/gossip/music interests with each other, it quickly became a useful tool for a few 

switched on marketers.

The reason for this is that Myspace allowed the creation of subsections of special interest 

groups. So you would have something like a Britney Spears Fan Club Group, where 

Britney Spears fans would chat about....Britney Spears surprisingly enough! Soon, every 

conceivable niche had its own Myspace Group.

A marketer's dream! Lots of people interested in very niche topics all concentrated in one 

place. In the last year or so as Myspace has declined, Facebook has risen. There are 

numerous other sites like that, Bebo is another similar one. 

Broadly speaking the way you would market on these sites to build up your list is similar 

to the strategies used in Forum Marketing. Join a group, make your contributions but 

don't market overtly or spam. Become known on the group, add people as friends. In 

your profile you can link to your blog or other web sites. Occasionally make comments 

about your site, but not in a “hard sell” type of way.
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Again, this is where your free reports come in handy. Give away good content, if people 

like what they read they will be happy to opt in to your newsletter. Once they have opted 

in you can start to market to them.

The big success story of 2009 has been Twitter. It seems almost everyone has got in on 

the act. Twitter works in a different way to sites like Facebook in that you send out short 

SMS style text messages telling people what you are doing right now. 

Many guides have been written about the best way to use Twitter to market to people. 

Generally speaking a mixture of short and snappy off-the-cuff messages mixed in with 

“hey you have to check out what I've just put on my site” type of comments seem to work 

very well. You can also set up a RSS (Rich Site Summary) feed to post relevant material 

on auto. An interesting recent statistic – apparently virtually no teenagers use Twitter, it 

seems to be an adults only form of media.

How do you find people on Twitter to send your short messages to? The method used on 

there is to “follow” people. So do a search for people with an interest in your niche and 

“follow” as many as possible. You will find that within hours a number of them will 

decide to “follow” you right back. Some marketers have reported building up a list of 

thousands in just a few days on Twitter.

As well as the social media sites where people exchange messages and information 

online with each other, there are other kinds which are more what I would call “content” 

type social media sites. These are very similar to having your own blog style pages on 

someone else's site.
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Probably the best known of these sites is Squidoo, at www.squidoo.com. Have a look at 

their site and you will soon get a feel for how it works. In essence, once you have signed 

up for an account, you can start creating your own content pages in very much the same 

way you would on your blog. You can mix text with images, audio and video so you can 

give your Squidoo pages a multimedia kind of feel.

This would be a great place to link back to your other sites and give away your free 

content. The main reason why I would recommend Squidoo is that it is very highly rated 

in the search engines, particularly by Google. The big three also run their own versions of 

these free content mini-sites – Microsoft (Windows Live Spaces), Google (Google Sites) 

and Yahoo (Yahoo 360). All great places to get traffic and build your list.
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Ebay

Everyone has heard of eBay and knows it as the auction site; the place where you can get 

bargains on new and second hand goods. It's also a great place to turn the junk in your 

attic or garage into a bit of cash. But you may not have realized that eBay is also a 

fantastic resource for information marketers enabling them to quickly build up their 

customer list.

Briefly you have 2 main options for list building on eBay. The first is to sell ebooks for a 

few dollars at a time, and get the buyers to then opt in to your list. Since eBay no longer 

allow digital downloads you'll have to put the ebooks onto a physical CD-ROM and sell 

them like that. The disadvantage is that it is a little more work, but on the plus side you 

can include your optin box right there on your CD.

Remember in an earlier chapter we looked at physical products. Ebay is the perfect place 

to “learn the ropes” in creating physical products. The beauty of using eBay is that 

although their rules and regulations can seem a little petty at times, you can be earning 

money and building your list at the same time.

The other option open to you for building up your list via eBay is to use a very little 

known part of their site, eBay Classifieds. You will be surprised at how few eBay Power 

Sellers have even heard of this. Ebay Classifieds work in a different way to the regular 

eBay auction style listings. 
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As the name suggests they are actually classified ads, but the great thing for you is that 

they show up in the regular eBay search engine results. So instead of doing a regular 

listing you place a classified ad. At the time of writing this can only be done on the eBay 

USA site (www.ebay.com) but as you will see, even if you are not in the United States 

this doesn't matter. Currently you pay $10 for a 1 month classified ad.

However, this is where it gets interesting. Unlike the regular auction style or “Buy it 

now” listings, you are allowed to advertise your own site within the classified ad. Do 

check their rules carefully though, eBay like to chop and change their regulations on a 

regular basis.

What this means for you is that for a mere $10 you could advertise the free product on 

your site to get an optin, or you could add a squeeze page (coming up later in this ebook) 

to do the same job. You could even make money out of this at the same time by offering 

bundles of ebooks for sale at a low price!

Why should you use eBay? Because it gets literally millions of visitors every single day 

of the year!
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Joint Ventures

A joint venture is where you get together with another marketer, in the same niche as 

you, to work together to promote products. This is usually combined with some form of 

affiliate marketing. What would generally happen is that you approach someone with a 

large list and ask them to promote your product to their list in exchange for an affiliate 

commission. 

Although this method can be used as part of list building in that obviously you would add 

any buyers to your list, the more common approach in the context of list building rather 

than product selling is known as adswapping.

Adswapping is basically when two marketers in the same or similar niche promote the 

other marketer to their own list. Obviously this works best when the two people have 

similar sized customer lists. Generally speaking, when doing an adswap, rather than 

promoting a product for sale you would both have a “freebie” product you give away to 

encourage list optins.

Return to Table of Contents
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Chapter 4 – Driving Traffic

Traffic is the online equivalent of people walking into a normal high street or shopping 

mall retail store. It is the lifeblood of any internet business, without it your web site is 

dead in the water. Even if you have the greatest product in the world at the best possible 

price, if no-one knows about it you won't make a single sale.

There are literally hundreds of different methods of getting people to visit your web site. 

Some are free, some will cost you very little money, others can cost you a small fortune. 

Some methods work very well, others less so.

Rather than fill these pages with several ways of driving traffic to your site that would 

probably greatly confuse you at this stage (remember the Information Overload I  

mentioned earlier in the ebook?), in this chapter we are going to focus on just three 

methods.  All are highly effective, extremely targeted to your own niche, and tie in with 

the content of this ebook rather than introducing brand new concepts.

We don't need to make this complicated after all!
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The List

Let's start with your customer list, after all it is the most important part of your business. 

Your list can be, indeed should be, one of your most profitable sources of traffic. If you 

are building a relationship with your list, which we'll discuss in a later chapter, then they 

ought to be receptive to visiting your sites.

When you are going to launch a brand new product, then you should market that to your 

list first of all. These people know you; they have either previously bought from you, or 

are current subscribers to your newsletter. They know the quality of your other products 

and they know the quality of the free information you have been giving them via your 

newsletter.

Indeed it is a very good idea to offer people on your list a better deal on your new 

products than those who aren't. This could be in the form of a discounted price, extra 

bonuses or, in the case of where you are limiting the number of orders for a product (as 

might be the case with a membership site) you could offer them early access to it ahead 

of everyone else.

Make the people on your list feel special and they will reciprocate with the same loyalty 

to you.
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JV Partners

One of the best ways of getting highly targeted high quality traffic to your site is with the 

use of joint ventures. We looked at this in a previous chapter in relation to using adswaps 

to build up your list. However, joint ventures are more commonly used to leverage 

someone else's list to promote your product. 

A potential joint venture partner would be approached by showing them the link to your 

product. You would ask them to promote it in exchange for paying them an affiliate 

commission on all sales generated by them. This figure can vary quite a bit but a 

minimum of 50% commission is normal, right up to 90%.

This may seem like a lot of profit to give away, but by offering such deals to a JV partner 

you are going to get a lot of sales you normally would not have got, plus of course all 

these buyers can then be added to your own list. Next time you release a product you can 

market to your newly increased list and keep 100% of the profits. Therefore if you can 

take a long term rather than a short term view, that will pay you dividends.

Don't forget that if you manage to secure a JV then your partner will be recommending 

your product to their list. Recommendation is an extremely powerful concept and what I 

call “traffic by recommendation” is possibly the most highly targeted traffic you can 

receive.
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Affiliates

Affiliates are marketers who sell on your behalf in exchange for a commission. They are 

slightly different to full blown joint venture partners, in that you would directly approach 

joint venture partners yourself in a very proactive manner. You would work very closely 

together with a JV partner, keeping each other updated with progress reports, often 

speaking via telephone as well as email.

With affiliates the relationship isn't quite as close, for the simple reason that you will 

have a lot more affiliates than JV partners. Bear in mind that your JV partners will have 

far bigger lists to mail to, in many cases several hundred thousand. That is why you are 

approaching them rather than the other way round.

An affiliate marketer may only have a few hundred people on their list, so may only be 

able to produce a handful of sales for you. However, don't underestimate the power of 

affiliates. Do the numbers – if an individual affiliate marketer can generate six sales for 

you that doesn't sound a lot. Suppose though, you had a hundred affiliates, each one 

generating six sales. What if you had five hundred? Now it's getting more interesting.

So to get a good source of targeted traffic you need both JV partners and affiliates selling 

for you.

Return to Table of Contents
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Chapter 5 – The Sales Funnel

This is probably the most important concept in the world of marketing. It is especially so 

when marketing on the internet. Once you have grasped how this process works, and 

built your marketing strategy around it, success is virtually guaranteed.

Consider this: you are offering up for sale your first ever product. You are getting people 

to your web site to read your sales page, and you want them to hand over their hard-

earned cash. Your product might be great, your sales copy very enticing and you are 

offering a huge array of valuable and attractive free bonuses. There's just one problem 

that you've got – no-one has heard of you before.

So how do you overcome this?

The problem for your potential buyer is that whilst they are reading your sales copy, in 

the back of their mind they are looking at their risk to reward ratio. The reward is getting 

a product that potentially looks great and solves their problem. The risk, as they perceive 

it, is that because they haven't come across your name before they are worried that they 

are going to be scammed out of their money.

This is a very real concern for most people, and unfortunately those fears are not entirely 

unjustified. There are scam artists out there, and sadly that is especially true for the 
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“make money online” niche.
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What can you do?

The answer is actually quite simple and this is where our sales funnel comes into play. 

There are two kinds of products, front end and back end. A front end product is one used 

to initially sell to a customer, to entice them into your funnel. This will be a cheaper 

product – but cheaper in price, not necessarily in quality. 

The reason for this is that your potential customer is skeptical of you and your claims. 

However, if the price offer you are making is attractive enough to them, then their own 

risk to reward ratio is seen as low. This means that you can sell a low-priced product to 

someone who doesn't know you, but you will struggle to get people to buy a high priced 

item.

Let's use an example. Suppose you have put together a product detailing a system for 

making money from blogs. You write an ebook outlining the basic system showing how 

it all works. You also create a series of how-to videos, create software to automate the 

whole process – in short a full blown training program.

If you try to sell the whole works in one package to people who have never heard of you 

before, for say $250 you will fail. It doesn't matter how great your training program is, it 

won't matter that normally such a program would cost ten times that amount. People will 

just not part with that sort of money to an unknown seller. However, all is not lost. There 

is a far better method of doing this.
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The correct way to do this would be to offer the ebook only as a front end product. Make 

an attractive price, let's say $47. At that price level people will “risk” buying from you, it 

is within most people's 'comfort zone'. A couple of weeks after they have bought your 

$47 front end product, you then offer them your back end product – a fully blown bells 

and whistles training program for $250.

These people have read your $47 ebook, they're happy with it, they now know you and 

trust you, so a percentage of them will buy your $250 program. That is how the sales 

funnel works. Picture a funnel, wide at one end and narrow at the other. Suppose you 

have three products – a front end product for $27, a back end product for $97 and an 

“ultra” back end product (maybe a 1 day seminar) for $997.

This is how the funnel might look – you get a thousand buyers at $27, a hundred buyers 

at $97 and ten buyers at $997. As you move along the funnel you get fewer buyers 

paying ever higher prices for higher quality products. But understand this, without having 

a front end “teaser” product at a low price you won't have a funnel, and you won't have 

any takers for your higher priced back end products.
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Squeeze Page

The squeeze page is very often the start of the sales funnel process. This is simply a page 

to get the prospect to enter their name and email address in exchange for a useful free 

gift. In effect you are “squeezing” them to hand over their email address, hence the term.

Squeeze pages are very simple and have one aim and one aim only – to get the prospect's 

email address. If you're trying to do anything else with a squeeze page then you will fail. 

The central part of your page should be the optin box, but how do you persuade someone 

to fill in their details?

You must give them something of value, for free. This should be something that they 

would normally expect to pay for. Once you have been marketing for a while you will 

have built up a portfolio of your own products. The best thing, with the highest perceived 

value, that you can give away for free is a product that you yourself have created.

If you don't have your own product to give away, or you don't wish to give away such a 

product because you want to continue selling it, then you can give away a Private Label 

Rights product. Just make sure that it is a high quality product and not some worthless 

junk; today's internet user is quite discerning.
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Think of your squeeze page as a miniature version of a fully blown sales letter. Even 

though you are giving away a product for free, you must still try to “sell” it. The internet 

is full of free stuff, just because you are offering something for free doesn't mean that 

everyone will “buy” it.

Create an attention grabbing headline similar to that used in a standard sales page and list 

three or four reasons why they should optin, i.e. product benefits. Don't write a full sales 

letter, just a few short lines will suffice.

Very importantly, don't forget to mention your anti-spam policy underneath the optin box. 

People are very concerned about having their email spammed with all sorts of junk, so it 

is vital for you to stress that you will never do this.
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Split Testing

Split testing is a useful process whereby you can try different things in your squeeze page 

and measure the results. A positive result obviously being a successful optin. If, for 

example, for every one hundred visits to your squeeze page you are getting twenty five 

optins, then obviously that would be an optin rate of 25%.

With a split testing script installed on your site you could then set up an alternate version 

of your squeeze page with just one thing changed. For example, instead of using a black 

font for the headline, you could change it to a red font. Everything else would be 

identical, just the color of the headline.

What the split testing script would then do is every time someone visited your site it 

would alternate between the two different versions. Let's say Person A visits the site at 

10.00 – they would see the original black font in the headline. Two minutes later the next 

person, Person B visits the site but they see the changed red font. Another five minutes 

pass, Person C comes along and the page has reverted back to the black font. You get the 

picture.

Now, this is the interesting part. You would then go to the admin panel in your split 

testing script and it would show you the statistics for the two versions of your squeeze 

page. Remember your original version with the black headline was getting an optin rate 

of 25%? So you check the statistics and lo and behold, the red version is showing an 

optin rate of 36%.
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Obviously the red font is far more successful at getting the person to opt in so naturally 

you make that change permanent. If the opt in rate for the red font was 15% then it goes 

without saying you would forget about that. The secret of getting the most out of the split 

testing script is not to stop there. Test the next thing.

Keep doing that, make small changes and measure the effect it has on your success rate. 

Obviously you would also apply the split testing not just to your squeeze page, but also 

to your main sales page. A hugely powerful tool that will make a massive difference to 

your online marketing.
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Free Reports

We looked at free reports in an earlier chapter. They too are an important part of your 

sales funnel. Obviously, because they are free they are at the “wide” part of your funnel. 

Think of them as a free front end product. Don't forget that virtually all of your profits 

will come from back end sales, or repeat sales, so don't begrudge giving something away 

for free!

It goes without saying that your free report should cover the same ground as your main 

product and act as a “teaser”. Give away good content but make it clear that this is the 

“light” version and to get the “good stuff” they need to get the full version.
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Upsells, OTOs and Downsells

We went through these in some detail in an earlier chapter and explained what they were, 

as well as the differences between them. With regard to your sales funnel, all three offers 

come just after either your front end product, or your back end product. Yes, you can 

even add upsells, OTOs and downsells to a back end product. Why not, your customer 

has just spent money with you, so they are in a buying mood!

In fact there is nothing stopping you from adding an upsell or OTO just after your 

squeeze page. After your customer has opted in to your list via the squeeze page they will 

receive an email from your autoresponder service (explanation coming up soon) asking 

them to confirm their optin. Once they have done that, they will receive your email with 

the link to download their free product.

However, instead of sending them to the download page straight away you could first 

send them to a OTO page and try to make them a compelling offer. If they are not 

interested they would just click on a link at the bottom of the page to go to the download 

page. Be careful with this though, some people may be unhappy at receiving a sales pitch 

before they have even received their freebie, so test this out thoroughly.
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Payment Page

This page comes directly after the sales page. Your new customer has read your sales 

copy, liked what they saw and decided to order. Once they click your “Buy” or “Order 

Now” button they arrive at your payment page. Quite often this page will belong to the 

company processing the payments for you such as Paypal or a credit card company, 

which we will cover on the next two pages.

Depending on which company you use to process the online payments, you may be given 

some options of including your own information on the merchant's own page. This could 

include adding your own graphics, or even a bespoke message. 

If you are allowed to include your own text (every company will have a different policy) 

then thank the customer for making the right decision to order your product and ask them 

to fill out their details.

The two most common methods of receiving payments online are via credit card, and via 

Paypal. Let's have a look at Paypal first.
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Paypal

If you don't already have an account with them, then sign up for one here:

www.paypal.com

or if you are in the United Kingdom then use

www.paypal.co.uk

Follow the registration process carefully, you will be asked to provide information about 

bank accounts and credit cards, make sure that is all entered correctly. It is virtually 

impossible to run a successful online business these days without offering Paypal as a 

payment option. For many buyers it is their preferred method of payment.

Paypal accounts can be linked to both bank accounts and credit cards, so your credit card 

customers can still use Paypal as we will see on the next page. The payment process is 

very simple, your customer logs into their Paypal account and then clicks a link to 

confirm their payment.

Their account is debited, and yours is credited. Great – you got paid!
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Credit Cards

Some people may prefer to pay via credit card rather than from a Paypal account. If they 

already have a Paypal account and have linked their credit card to that account, then they 

are able do that. However if they don't have one, then you need to offer an alternative. As 

we will see in the next chapter, there are a couple of well-known online options you can 

use in Clickbank or Paydotcom.

Two other well-known companies who will offer merchant credit card facilities to you 

are

www.worldpay.com

www.nochex.com

Of course, be aware that just like Paypal these companies are not charities and will take a 

commission from your sales. However, given that with information marketing products 

there are virtually no other production costs involved, so you can afford to give the likes 

of Paypal a few percent out of your profits.
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Thank You Page

So, your customer has read your sales page, they have been persuaded to click your order 

button, they have paid via Paypal and you are now a few dollars richer. After they have 

confirmed their payment details they will then be taken to your thank you, or download 

page. This is where they will receive their purchase, if you are selling via digital 

download.

Your download page should thank them for their order and let them know their business 

is appreciated. Underneath that you should put clear instructions how they can download 

their product (right click the link below and click “Save File as”) for example. The thank 

you page would also be a good place to include an upsell, downsell or one time offer. 

They are in a buying mood so will be receptive to a well written sales pitch.

Return to Table of Contents
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Chapter 6 – Creating an Affiliate Program

If you want to go from just average sales to earning some really serious income online, 

you will have to realize one thing – you're probably not going to be able to do everything 

yourself. This means that to reach a wider audience of potential buyers you will need 

your own sales force or, as they are better known, affiliates. 

Affiliate marketers will sell your product either to their own lists, or via online 

advertising in exchange for a commission from you. You may wonder why people would 

do this rather than creating their own products. In fact many of them will have their own 

products and their own lists; they use affiliate marketing as a way of increasing their 

earnings. 

Other affiliates do nothing else but promote other people's products because they simply 

don't want to create their own. The most successful affiliates earn in excess of seven 

figures a year, so done correctly it can be a very profitable business model. 

What this means to you is that there is an army of people out there with their own lists, 

and their own marketing methods. They have access to potential buyers that you just 

couldn't reach by yourself. Your next task should be to set your very own affiliate 

program.
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This used to be a very complicated and time intensive task. Thankfully those days are 

long gone and there are some very good scripts you can install on your web site that will 

manage your affiliate program for you. Affiliate Page Pro is a great tool for customizing 

and managing your own program.

There are various elements that must be part of your program such as a way of 

automatically informing the affiliate when they have made a sale, and automatically 

paying them their commissions. Most affiliates are quite lazy and so will promote those 

programs that offer them the best marketing tools.

Therefore you should have ready-made graphics of banner ads they can use to promote 

your product, as well as ready-made emails they can simply copy and paste and send out 

to their list. The easier you can make it for your affiliates to promote your products the 

more sales you will make. If all of this seems daunting, don't worry, there are alternatives 

to setting up your own unique affiliate as you'll see shortly.

Don't feel that you are having to give up part of your profit to your affiliate. Remember 

that even if you were to work non-stop 24 hours a day you would never be able to reach 

every potential customer. Affiliates will get you sales that you just would never be able to 

get yourself, so look upon this as a “glass half full” scenario, rather than a “glass half 

empty” one.
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Viral Marketing

We've all received emails from friends or family containing some funny pictures or links 

to a humorous video. Some of them you found so good, you just had to pass them on to 

your friends right? It is human nature that we love to share things we find funny, useful 

or interesting. That is viral marketing.

Someone creates an interesting video, they put it on Youtube and send out the link to 

their friends. Those friends view the video, and assuming they like it, pass it on to their 

friends and pretty soon it has spread around the online world like...a virus. Hence the 

term viral marketing.

Once you have understood this principle you can use it greatly to your advantage. This 

ties in with the free reports we have referred to periodically throughout this ebook. One 

of the most powerful methods you can use is to combine free reports with viral marketing 

and affiliates. 

What you would do is to create a free report containing lots of useful information. 

Throughout the report you would have links to your products, the idea being if the reader 

likes your report they will click on the links to find out more. Now, this is the clever part. 

Instead of you distributing the free report you give it away to your affiliates and get them 

to give it away to people on their list.
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Why would they do this, you may well be asking? Very simply because you would create 

what is known as a brandable report. Using free software readily available online, your 

affiliate would be able to brand your report as their own, but more importantly replace 

your product links with their own affiliate links to your product. The result – a win-win 

situation where both you and your affiliate partner share the profits.

Because the report is free, everyone is encourage to pass it on to their friends. If done 

correctly, such reports can spread around the internet like wild fire and within days, even 

hours you can have thousands of people viewing your report and clicking your links.

Congratulations, your free report just went viral.
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Butterfly Marketing

Earlier in this chapter I mentioned the ready made scripts available today for setting up a 

complete affiliate program. The most well-known of these, and arguably the best is 

known as the Butterfly Marketing script. Created by one of the top marketers Mike 

Filsaime, the name is derived from the so-called 'Butterfly Effect'.

This states that a butterfly flapping its wings in North America can change the air around 

it ever so slightly as to start a chain reaction that will finish up as a tornado 4 days later in 

the South China Sea. Now, whether or not you subscribe to that theory, the point Mike 

Filsaime makes is that even a tiny improvement somewhere in your web site or sales 

process can make a huge difference to your sales. 

Suppose you have a product selling for $50. Every week you get 1000 visitors, and out of 

those visitors you get 20 sales. Let's say you make a small change to part of your web 

site. Instead of starting your sales letter “Dear Frustrated Fly Fisherman” your greeting 

is simply “Dear Friend”. Not much of a change you might think.

However, instead of 20 sales a week, you now get 21. That's an extra $50 a week in your 

pocket, or an extra $2,500 a year. Just for changing a tiny part of your sales page. Hmmm 

you wonder, what other small changes can I make? That's the point of Butterfly 

Marketing, you don't necessarily need to make massive changes to greatly increase your 

earnings, quite often it's a series of unrelated small changes.
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The actual script itself is quite a complex one that not only manages all aspects of your 

affiliate program, but you can also integrate your sales aids for your affiliates, as well 

write One Time Offer pages. It is an incredibly comprehensive tool that will automate 

huge parts of your business.

Originally Mike sold this for $2000 a time to a limited number of customers. A few 

months ago using the ultimate “Free Report” principle he actually gave it away for free – 

and that was in physical format on a series of CDs, not digital download! All he charged 

was around $30 for shipping. Keep your eyes open for this script, at present I don't think 

it is available generally but don't be surprised if he repeats his free offer, if he does don't 

think about it, just get it!
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Motivation - “What's in it for me?”

All of us are to a greater or lesser degree selfish. This is simply the human condition, a 

tendency we have to view the world from our own point of view. When reading a sales 

offer or some other proposition we are all thinking at a subconscious level “what's in it  

for me?”. This principle is well understood by the world's top ad agencies to the extent 

that it even has its own acronym – WIIFM.

When setting up and promoting your affiliate program you must always bear in mind that 

the person reading your proposition is, if only subconsciously, wondering what he will 

get out of the deal. To get the maximum rate of sign ups for your affiliate program, and to 

get them to promote your product as much as possible, you must tailor your program to 

suit them, not you.

This is how you motivate your affiliates. If you offer them 25% commission, unless the 

product is very high end, they are not going to feel particularly motivated. Instead, offer 

them more than you yourself will earn from the deal; this means you should make your 

affiliate commission at least 55%. Offer as many sales aids as you can to make their life 

as easy as possible.

If you have found that sending out a particular email to your own list has resulted in a lot 

of sales, then pass that on to your affiliates. Don't keep the best stuff for yourself, pass it 

on and it will repay you over and over again. Your generosity will reward you!
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Your customers are your sales force

One of the most common questions is “OK I've sold a few products, customers are 

happy, now I want to get affiliates out there promoting my stuff – where do I find them?”

Read that question again, and you will find you have actually answered your own 

question. Just think – your customers have read your sales copy and bought your product 

because of it. They know your product, maybe even almost as well as you do and they 

are happy with it. If you have apply the principles on 'Building Relationships', you will 

learn in the next chapter, your customers will come to trust you and buy more of either 

your own products, or those you have recommended.

So who better to promote your products for you as affiliates than your own customers? 

Answer – nobody. Your customers are your best sales force.

So before you start scratching your head wondering where you are going to find this 

veritable army of affiliates to promote your stuff for you 24/7, go to the obvious place – 

ask your customers.
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Competitions

A lot of marketers go to all the trouble of setting up their own affiliate programs, offer 

generous commission payments, find lots of affiliates on their customer list and 

elsewhere and then think their work is done. Initially they see a burst of sales, but after a 

few weeks that has tapered off and sales are reduced to a trickle. This happens more often 

than you might think, in many cases it is due to something we just discussed – 

motivation.

It is easy to be motivated about a brand new affiliate program, everything is new, all the 

sales material is provided and there isn't a lot of work for the affiliate to do apart from 

promotion. None of that boring techie stuff, it's all been done. However, after a few 

weeks it all becomes a bit stale. What your affiliates need is motivation.

Think about what happens in the so-called “real world”. A company employs a series of 

sales people, they earn a commission, the more they sell the more commission they earn. 

Sounds a simple and attractive formula right? However, the more switched on companies 

not only pay their sales people a commission, they also pay them a bonus if they hit sales 

targets.

Suppose you have 2 widget salesmen, and both have a target of $20,000 sales per week. 

Salesman A receives a $50 bonus if he hits his target, but Salesman B receives nothing. 

Now imagine it's 4 o'clock on a Friday afternoon, the weekend is beckoning. Both 

salesmen have sold $19,800 of widgets this week.
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Which of the two will be more motivated to go out and try to make that extra sale of 

$200 to reach his target, A or B?

Point made.

We are all motivated by bonuses. In many cases it doesn't even matter what the bonus is, 

it is just the principle. In our example above, instead of a $50 bonus it could have been 

something simple like a bottle of wine or a 6 pack of beer.

Once you've understood this principle of motivation you can apply that to your affiliates. 

You could certainly run a bonus program, e.g. achieve x amount of sales on a 

weekly/monthly basis and receive a bonus of $XXX. 

Another way to do this however, is to start a competition amongst your affiliates. We  all 

tend to be competitive and our status is enhanced by winning. So you could run monthly 

contests with prizes. The affiliate with the highest sales wins either a monetary prize of 

$XXX or wins an actual prize – Iphones are quite a popular item for this.

The affiliate with the second highest sales gets a slightly lesser prize, and so on. Update 

the sales figures on a daily basis and you will find your affiliates fighting each other to 

get higher on the leader board and win their prizes. Another win-win situation.
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Clickbank

Initially you may not want to go to the trouble of setting up your own affiliate program. It 

does require an investment in both time and money, and you may have other things that 

have a higher priority on your to-do list. But you don't want to miss out on the benefits of 

having affiliates out there promoting for you. What can you do?

The answer is 

www.clickbank.com

This is the largest site on the internet for high quality digital products. When a marketer 

produces their latest ebook, in many cases it will end up on Clickbank. An affiliate can 

go to Clickbank, set up an account, and start promoting any product from there in 

exchange for a commission. 

So if you have created a digital product (Clickbank won't accept physical products) for a 

small fee you can list it on Clickbank where affiliates will find it and promote it for you. 

You don't need to worry about making the commission payments, Clickbank will 

calculate all that and automatically handle it for you. 
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Another important reason for you to consider using Clickbank to promote your products 

is that they also act as a payment processor for you. This means you don't have to worry 

about getting hold of merchant credit card facilities. All in all it is a great resource. 

There is one slight negative which is a bit surprising in this day and age, and that is they 

send all payments via a cheque to you in the mail. For some reason they haven't heard of 

electronic payment methods!
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Paydotcom

This is a nice alternative to Clickbank and is run along very similar lines. Paydotcom was 

started by our old friend Mike Filsaime of Butterfly Marketing fame so you can be sure it 

is well managed. There isn't a huge difference between the 2 companies these days, 

although Paydotcom do process payments electronically rather than via snail mail. They 

also allow you to promote physical products.

If you are looking for products for you to promote as an affiliate then you will find many 

products on here that are quite different to the standard Clickbank ones, so it's worth 

bearing in mind for that alone. Here's the link:

PayDotCom

Return to Table of Contents
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Chapter 7 – Building Relationships

Once you have started to build your various contact lists (customers, JV partners, 

affiliates, etc) you need to build a relationship of trust with them. When customers first 

opted in to your newsletter as subscribers, they probably didn't do that because they 

thought you were a great human being, it was to get your free gift. Now, to get them 

thinking that you really are great, you can't just sit back and wait for that to happen all by 

itself.

The same applies to your JV partners and affiliates. If you don't maintain, indeed build on 

your relationship then someone else will. That's just a fact a life. So in this chapter we'll 

examine your relationships with these various groups, why it is important to build the 

level of trust, and how working closely together, with all these different groups, will 

build your business  to a level you probably can't even visualize at this point in time.
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Keeping in touch

You must maintain contact and keep in touch with all three of these vital contact groups 

if you are to grow your business. More customers equals more sales and more potential 

affiliates. More JV partners equals more sales. As you become better known in the JV 

world people will start approaching you and asking for a joint venture. More affiliates, 

unsurprisingly, also equals more sales.

Hopefully you can see the  importance of this. Build relationships correctly and you will 

see a snowball effect as your business increases exponentially. Maintain contact via 

regular emails. Especially for your JV partners but even for affiliates, live chat (Skype or 

MSN) is incredibly useful. Not only can you exchange ideas in real time, you can also 

exchange files, even chat via video.

Also, don't forget the “old” technologies. Speak with your JV partners on the phone, it is 

somehow more personal than chatting via a laptop. Even snail mail has a part to play, if 

you have a particularly good relationship with a JV partner don't forget to send out 

Christmas cards (if relevant) and birthday cards. It's the small things that often make the 

difference.
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Autoresponders

Central to your relationship building strategy will be a series of well written email 

autoresponders. If you haven't come across this concept before then you will be 

pleasantly surprised at how easy they are to use. We'll discuss how to use autoresponders 

specifically with new subscribers in the next section, but for now we'll just examine the 

overall process.

You will need to sign up for an account with an autoresponder service. Although there are 

free ones available, if you are serious about creating an online business this is one area 

where paid is definitely better than free. The company that most marketers will 

recommend is Aweber, their address is:

Aweber

If you don't like them for whatever reason, there is another service from Getresponse at:

www.getresponse.com

There isn't much to choose between the two. Both are very good, and importantly, well 

respected for their strong anti-spam policies. At the time of writing their pricing was also 

the same at $19.95 per month. Don't try to save money by not using their services; it is a 

very small investment to make which will repay itself several times over within a short 

period of time.

  Page 70           Copyright© 2009 Antony Cecil-Wright

http://www.getresponse.com/
http://www.aweber.com/?326796


           MAKE 1K INMAKE 1K IN  30 DAYS!30 DAYS!  www.1k-in-30-days.com  

So here is how the autoresponse system works for our purposes. After you have created 

an account, you will create your first customer list (eventually you may have several 

different lists for different products). You will then create your first autoresponse email, 

which is the one sent to the customer thanking them for subscribing and giving details of 

the link to download their free product.

You would then create further follow-up emails which we'll look at in the next section. 

The beauty of this system is that it is all automated. Set this up once, and apart from 

possibly testing out different wording to see what effect that has, you can forget about it.

Imagine if there were no autoresponder services. Every time someone opted in to your 

list they would have to wait for you to go online, check your emails, then manually send 

them an email with the download link. What happens at night when you're asleep? Or if 

you're out working during the day? Or on holiday?

Your autoresponder never sleeps, as soon as your new subscriber confirms his or her 

optin, it springs into action for you. Truly a fantastic tool!
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Customers

So your new subscriber has been sent your autoresponse email thanking them for joining 

your list and directing them to your download page where they can get the free product 

you promised them. What happens next will go a long way towards making that person a 

valued customer of yours in the long term.

This is where the serious relationship building really starts. Email marketing is a whole 

subject in itself, which could fill several hundred pages. However we don't want to fall 

victim to that dreaded syndrome Information Overload, so here is a quick outline.

You need to create an autoresponder series of between five and seven emails going out 

every day, or every two days after your customer has joined your list. In these emails you 

give them more of what you have already given them – free information, free tips etc 

about your particular niche. It is vital that you give them good quality content. 

If you have a blog in the same niche then direct them to posts you have made on your 

blog. This establishes your authority as an “expert” in your particular field, and it also 

gives them an opportunity to look round your blog and read your other posts. Of course 

you will have links from there to your main product or products, and they may well click 

on there. That is a bonus. 
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Under no circumstances should you try to sell them from within your emails until you 

have sent out at least five autoresponse emails, preferably seven. However there is 

nothing to stop you being subtle – include links to your product underneath your 

signature, for example

Thanks for reading this email, hope you found the information useful. Until the next time

Best regards

Antony Cecil-Wright

www.1k-in-30-days.com

www.antony-cecil-wright.com

If they are curious they will click those links, but that is their choice, you haven't asked 

them to. Psychologically that is very important.

After you have sent out your 5-7 emails containing various free tips you can then 

dispatch an email talking about your product and why they should take a look at it. Keep 

in mind that the “soft sell” approach yields far better results in email marketing than the 

“hard sell”. The general rule of thumb is that for every “sales” email you send out, you 

should send at least three “free content” or “free product” type emails.
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Affiliates

The more contact you have with your affiliates, the more sales they will make for you. 

You could also create an autoresponder series for affiliates outlining various strategies 

they might use to sell your product. They may not be aware of all the possibilities. Rather 

than sending out an email every day for a week, or every 2 days for a fortnight as you 

would with a standard subscriber, spread them out to once a week.

You could call it “The Friday Affiliate Tip” or similar, and obviously that would go out 

every Friday. This would give them something new to try every week. If you mailed 

them every day that would be too often; there just wouldn't be the time for them to try 

out your promotion ideas and measure the outcome in between your emails.

Leave it to once monthly mailings and they may well have forgotten all about you since 

your last email, after all they will be promoting more than just your product. Mailing out 

at weekly intervals is ideal, not too short, not too long.

If you produce new banner ads for your product, or new autoresponder emails then send 

those to your affiliates as soon as possible. When they see that you are committed to 

trying out different things to market your product, that enthusiasm will rub off on them 

and they will reciprocate.
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JV Partners

The relationship with a JV partner is obviously much closer than with an affiliate. Using 

autoresponse emails would not really be appropriate, it would be seen as a little 

impersonal. As mentioned previously, keep in regular contact via email or live chat, or 

even via telephone and mail.

Developing close contacts with such people will pay off handsomely for you in the future 

and you will quickly build a network of like-minded business partners. If you are 

fortunate enough to have made contact with a more experienced marketer then take 

advantage of this in a positive way so that you can both benefit. You may have some 

skills, or enjoy doing a particular task that the “guru” hates. 

For example your JV partner may mention to you in passing that he's having trouble 

finding someone to write a short report teaser on his new product. Since you quite enjoy 

writing, offer to do it for him free of charge. Start to make yourself invaluable to your JV 

partners and you can only benefit. 

Maybe they'll send out a mailing to their list of 250,000 subscribers saying “hey I just  

met this guy, he's written me a report and done a great job. You won't have heard of him 

before, but go ahead and check out his stuff, I highly recommend him to you”. This kind 

of thing happens more often than you might think.

  Page 75           Copyright© 2009 Antony Cecil-Wright



           MAKE 1K INMAKE 1K IN  30 DAYS!30 DAYS!  www.1k-in-30-days.com  

Rinse and repeat

Read the three words above out loud at least 3 times. Believe it or not, they are the key to 

success on the internet. If you work through a process that produces positive results for 

you then don't stop! Repeat it, over and over again. Then rinse and repeat again! 

I'm serious here. Many people think there is some kind of magic formula for making 

money on the internet, and if only they buy enough “make $1m a day in your sleep for 

no work at all” type products they will eventually stumble across the “secret”. Well I've 

got news for you – save your money, there is no magical secret to making money online. 

The closest you will get to a so-called formula is “rinse and repeat”.

What's both interesting and depressing at the same time is seeing would-be marketers 

struggle for many months, sometimes even years, who suddenly hit on a system that 

works for them and then don't follow it up with massive action. 

The words “Rinse and Repeat” are deceptively simple, they are one of the cliches of 

internet marketing, but they do work. If you look carefully at the really successful people 

online – in every niche – you will see that very few of them got successful just from one 

niche, one web site, one blog, one product, one email campaign.

In general those marketers who are very successful, including the big names that we all 

know, the so-called “gurus”, owe their success to several web sites and several products. 

There are affiliate marketers making 6 figures a month – do you think that's all from one 
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affiliate product?

I can guarantee you it isn't. 

They started with just 1 blog or squeeze page promoting 1 product, and that made them 

$150 a month. Another one made them $400 a month, yet another one just $75. How did 

they get from $75 a month to $100,000 plus a month?

Simply by rinsing and repeating. You're unlikely to come up with the next Youtube and 

be able to sell your single web site to Google for $1.8bn. It happens, but the odds are 

against you. Most of the successful internet marketers have many small sites or products 

producing relatively small amounts of monthly income. Add them together though and 

you have a powerful money making system.

Probably the best example of the “Rinse and Repeat” formula in action is those who have 

made a LOT of money with Google Adsense. I'm sure you've seen the “made for 

Adsense” sites whereby if someone clicks on one of the ads on that site, Google pays you 

a few cents.

The vast majority of those Adsense sites are making less than $50 a month, even those 

set up by the “Adsense gurus”. However, if you have several THOUSAND of those sites, 

as many do, then those $50 per site earnings soon start to mount up!

I hope you've understood the principle now – once you've found something that works 

for you, repeat it and keep on repeating it. Why on earth would you want to stop?!
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Mentoring

So we come to the final section of this ebook and a subject  that follows on from the 

subject of building relationships online. At the same time, since this book is written for 

the benefit of people who are new to internet marketing. The end really is the beginning 

anyway.

There's no disgrace in being a newby. If you have any doubts about this read Zen Mind 

Beginner's Mind by Suzuki Roshi. It's worth remembering that every guru out there was 

a newby once. Really, that's the inescapable truth of Internet Marketing and it's a fact that 

you can benefit from. Believe me, I know just how hard it can be when you are starting 

out, how frustrating and demoralising.

Have you gone from product to product, system to system without any real success; 

looking for that elusive missing piece of the jigsaw? I've been there and done that too. 

I've got drawers full of T-shirts I'll never wear again. I've already mentioned that there is 

no magic formula to Internet Marketing success.            

Like any other industry, there are all kinds of products out there. Some are rubbish some 

are plain brilliant and many are somewhere in between. But I would argue from personal, 

hard won experience that the secret is not in the products; it's actually in YOU and the 

relationships you forge with people online. It may seem ironic when most of our work is 

done in the relative isolation of desk or laptop, but Internet Marketing is actually a very 

social business. Your business is all about people and without them – you don't have a 
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business. 

When we are starting out in any enterprise, it could be anything: learning to play golf, 

scuba dive, drive a car - the one thing we lack is knowledge. So what's the quickest way 

to acquire that knowledge? Ask someone who already knows. Someone who has been 

there, done that and maybe even sold you one of those T-shirts in your drawer. This for 

me personally has been the key to success.

Look around for someone who is successful, someone who is making the kind of money 

you aspire to and get in touch with them. That's what I did and was fortunate to come 

across someone who is well on his way to becoming a legend in this industry - Ray 

Johnson. This may in part be due to his extraordinary circumstances, but mostly it's down 

to his attitude and sheer tenacity.

Now we're all different of course and what works for one doesn't necessarily work for 

someone else. Some people you just get on with, others it's uphill all the way. But the 

general principle I'm advocating holds: you need the support of  someone who knows 

more than you do and that goes for all of us even the gurus. Now personally, I'm a bit of a 

butterfly: fluttering about from one thing to another, picking up this and that along the 

way. I'm also quite tenacious, but easily distracted.

The point I'm trying to make is that it's really important if you want to succeed, to keep 

on track. But what if you've lost the track, wandered off somewhere? Well a good mentor 

will get you back on track and show you the way to go. This is just invaluable and I 

cannot really emphasize it enough. Having a good mentor will save you incalculable 
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amounts of time and money. He or she can be the difference between success and failure. 

It really is that simple. 

So take my advice: do some research and find a mentor YOU can work with. Again it's 

down to personal choice, temperament and inclination. If you're lucky your mentor will 

become a friend, someone you enjoy hanging out with online. Skype chats can be a 

valuable resource for reference and future products.

Remember earlier we talked about the sales funnel and the three different price levels? In 

my example I mentioned a “super” back end product selling at $997. No doubt you 

wondered what information product you could possibly create that would sell at that 

price level. Now you have your answer – a coaching program. Once you have learned 

how to put together a system that makes you money online, you can teach that very same 

system to others.

That's your $997 coaching program right there – isn't that an inspiring goal to aim for?

Return to Table of Contents
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Conclusion

So that is an introduction to the wonderful world of internet marketing. My aim has been 

to give you a more focused approach; describing the steps involved in creating a 

successful online business, rather than writing about everything and nothing as so many 

books seem to do. If you now have a clearer understanding of the steps needed to make 

internet marketing a reality, then this book will have achieved what I want it to.

You will struggle to find an easier, faster method of breaking free from the rat race, and 

reaching financial independence for so little investment than internet marketing. 

Hopefully now a lot of the mysteries of all the different components of web site creation 

and marketing your products have been unraveled. It really is a lot easier than it is made 

to sometimes appear.

A word of warning however. If you want to make $1,000 in thirty days; this system will 

not work by itself, without any input from you. If you just read this book, nod your head 

in agreement but do not take any action then I can guarantee you will NOT be $1,000 

better off in thirty days' time.

All I can do is show you the road to follow, but in the final reckoning it really is down to 

YOU to take action!
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So what are you waiting for – it's time to go and get your first $1,000 online!

Here's to your success

Antony Cecil-Wright

Return to Table of Contents
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